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The EU Market in a shapshot (2016)

°* A market of 500 million consumers, worth EUR 55
billion

* Per-capita household expenditure: EUR 107 (+1% over
2015)

* Per-capita consumption: 25,1 kg (-2% over 2015)

— Biggest world market for fishery and aquaculture
products, but more money is spent on less fish

European
Commission




Getting to know the EU consumer

°* The EU market is complex and habits and
preferences vary from one EU country to the other

°* Habits and preferences vary even more across age
and socio-demographic groups
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How we approached the issue

Survey conducted face-to-face
at respondents’ home

Fieldwork: June 4th to 13th
2016

Population: Population 15+

Coverage: 28 EU Member
States

Number of interviews: 27,818
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Consumers in land-locked countries eat fish and seafood less
frequently than those in countries with coastlines
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Where do people buy? Mostly at supermarkets (74%)

QC3 Where do you buy your fishery or aquaculture products?
(MULTIPLE ANSWERS POSSIBLE)
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What do people mostly buy?

QC4a How frequently would you say you buy each of the following types of fishery and aquaculture products?
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Would you buy more if...?
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Qc2 Which of the following are the main reasons why you never eat any fishery or
aquaculture products? (MULTIPLE ANSWERS POSSIBLE)
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Dislike for taste,
smell, appearance is
why people don't eat
fish and seafood -
the challenge is even
bigger for farmed
products

Results for 15 countries have been excluded
from the analysis due to low base sizes
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Appearance and cost drive purchases

QC9 When you buy fishery and aquaculture products, which of the following aspects
are the most important for you? (MAX. 3 ANSWERS)
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35%
aged 15-24

59%

no preference for
sea/freshwater
products

36%
no preference on
product's origin

Wild or farmed?

QC5 Fishery and aquaculture products can be wild or farmed. Would you say that...
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Qc7 Do you have any preference in terms of product origin? (MULTIPLE ANSWERS
POSSIBLE)
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Interest in voluntary information

QC14 Which of the following do you think should be mentioned on the label for all fishery and
aquaculture products? (MULTIPLE ANSWERS POSSIBLE)
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Summary: Prospects for Farmed Products

General preference for wild products but buKing iS
led by price and quality, not production metho

Stability in supply is key for retailers, where most fish
is bought.

Farmed products are likely to increase their presence
in the EU market

Products can get added value through some

voluntary information, but remember that there are
strict rules on clarity, unambiguity and verifiability of
information, which should not mislead the consumer
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To sum up - what not to do
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Thank you for your attention!

http://europa.eu/!mv96WH
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